M S201 Decision Support & Management System

[ Max.Marks: 85]                                       


                
[ Min.Marks: 34]

Course Objective:- It provides an understanding about the concept of Management Information system analysis and design. It also assists in preparing MIS for various types of organization, adoption of information technology and its management in an organization (both business organization and development organization).
UNIT I 

· Introduction to management information system,

· An overview Structure of MIS, HIW, SIW, and Communication technology of MIS control functions.

UNIT II 
· Conceptual Foundations- The decision making process. 

· Concept of Information, System Approach, organizational structure and M.I.S.

UNIT III

· Information based support system – Support system for planning, control and decision making. 

· Support system for Financial, Marketing, H.R., Production decision making.

UNIT IV 

· M.I.S. Requirements – Developing Long Range Information System Plan. 

· Strategies for the Determination of Information Requirements and Database requirement.
UNIT V 

· Data base design, user Interface design, 

· Development implementation plan, 

· Quality assurance and Evaluation of Information System.
Internal Assessment                                           Total Marks 15

Attendance-                                                                    
 5 Marks

Test
                                                                                 
5 Marks 

Seminars/Cases analysis/Presentations:                     

5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

REFERENCE BOOKS

· Management Information System 

–   Davis and Olson.

· Management Information System   

–   Javadekar.

· Decision Support                            

–   Devis Michel W.

· Management Information System  

–   W.S.Jawadekar

· Management Information System  

–   Gordon B.Danis and  







                Margrethe H.Olson.
· Management Information System 

–   Kenneth C.Laudon and Jane




                                     P.Laudon.

· Information System for Modern   

–   Robert G.Murdick, Joe Management-                                                     E.Ross and James

                                                                                R.Claggett                                                                   

· Information System                        

–   John G.Burch & Gary             

     (Theory & Practice)                                             Grudnitski                                                                           . 

· Management Information System OZ.     
–   Brandy Monk  

· Advanced cases inn MIS 


–   Muneesh Kumar.   .

· Business Information system 


–   J.M. Jawadekar       

M S202  BUISINESS ETHICS

[ Max.Marks: 85]                                                        
[ Min.Marks: 34]

Course Objective:- Objective of this paper is to develop understanding  about Ethical standards.& Ancient roots.

UNIT I

· MODEL OF Mangemen in the Indian socio -Political Environment.

· Work Ethos and Indian Heritage

         in production and consumption Indian Insight in to TQM.

UNIT II
· Problems relating to stress in corporate Management- Indian     Perspective.

· Teaching ethic Trans cultural Human Values in Management Education.

UNIT III
· Relevance of values in Management.

· Need for values in Management.

· Need for values in global change- Indian perspectives.

UNIT IV

· Holistic Approach for Managers in Decision Making.

· Secular v/s spiritual values in Management.

UNIT V

· Personal growth and lessons from ancient Indian educational System science and Human values.

Internal Assessment                                           Total Marks 15
Attendance-                                                                       
5 Marks

Test
                                                                           

5 Marks 

Seminars/Cases analysis/Presentations:                                 5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

REFERENCE BOOKS

· Foundations of managerial work               
 – Chakraborty S.K

· Contribution from Indian thoughts-           
 – Himalya publication 

· Business Ethics                 


 – Andrew Crane andDirk 
    Matten,Oxford Press

· Business Ethics




– A Philosophical Reader 
   (Paperback)by Thomas I. White  

· Business Ethics




–  Concepts and Cases - Text 
    Velasquez, Manuel G.  Prentice 
    Hall, Inc
 

Business Ethics                                            -     A.V.RAO(exel books)
MS-203 – Evaluation of onsite training report and viva voce

Project Report Evaluation 40 Marks ( By External Examiner Separately)

Project Report Based Viva- Voce and Presentation 60 Marks

(By External and Internal Examiner Jointly)
[Maximum Marks 100]
[Minimum 50 Marks]
External Evaluation                            – 60 Marks 

Viva voce                                           – 40 Marks

MS-204   ORGANISATIONAL DEVELOPMENT
[ Max.Marks: 85]                                                        
[ Min.Marks: 34]
Course objective:- The objective of the course is to understand how team members of an organisation will integrate with each other for an effective work result.

UNIT I- Conceptual Framework

· Organizational Development :-Definition , Process, Nature and   

      Characteristic.

· Growth and relevance of Orgnisational Development History and Evolution of Orgnisational Development.

· Social Technical system.

· Organisational structure related issues. 

· Process related issues.

· Organization Development Experts:- Role and Qualities

UNITII

· Process and Facets of O.D Action research.

· Organization Diagnosis.

· Group and Group’s Process.

· The emergence of the virtual and network organisation.

· The influence of concepts such as best value and changing stakeholder requirements.

· Change processes and their implications.

· The strengths and weaknesses of the planned change approaches.

· Information technology a newer configurations in OD.

UNIT III Concept and process of Organisational  Development Intervention.
· Techniques of OD Interventions:- Applying criteria to goals , Establishing inter-unit task forces , Experimentation with alternative arrangements , Identifying "key communicators" , Identifying "fireable offenses", In-visioning , Team Building , Intergroup Problem Solving, Management/leadership training ,Setting up measurement systems and Survey-feedback.

·  Michael beer suggestions on O.D. Intervention.

· Clarification: Sensitivity training, Grid training, System for Management 

· Role analysis with Technology (RAT) .

· Role Negotiation Technique(RNT):- Inter dependency exercise 
UNIT IV - Desigining and Implementing  Organisational  Development Intervention Techniques
· Collecting and Analyzing Diagnostic
Information.

· Human Process Interventions.

· Human Resource Management Interventions.

· Organizational transformation. 

· Learning organization.

· Diversity and  Inter-group Interventions.

UNIT  V - Emerging Topics in Organisational  Development

· Self-regulating Work Teams.

· Introduction of Organisational  Development self Analysis.

· Quality of work life (QWL).

· Process Consultation.

· MBO, Force field Analyses.

Internal Assessment                                         Total Marks 15

Attendance-                                                      


5 Marks

Test
                                                                   

5 Marks 

Seminars/Cases analysis/Presentations:                             
5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 
REFERENCE BOOKS

· Organisational development       
– French & Bell .   PHI

· Human behaviour at work          
– Keith Devis  Tata Mc-graw hill

· HRD                                           
– PC tripathi  Sultan chand 

· Organisation behaviour              
– F Luthans,  Tata Mc-graw hill

· Organisation development         
– D Thakur   Deep & Deep

     and change. 

· Organisation and change           
– Weiss, Joseph
· Organizational Behaviour

-- Archana Tyagi ( Excel Books)

· Organizal Behaviour 


-- P.G. Aquinas ( Excell Books)
· Organizational Behaviour

-- Mishra M.N. ( Vikas Pub. House)

· Organizational Behaviour

-- Chandan J.S. ( Vikas Pub. House)
MS   205  INDUSTRIAL PSYCOLOGY

[ Max.Marks: 85]                      
[ Min.Marks: 34]
Course objective-The objective of this course is to develop awarness of human psychology so that an individual member may understand the day to day relations with more humanitarian ground.
UNIT I

· Industrial Psychology:- Definition, Nature,  Objective, Scope and premises of Industrial Psychology.

· Industrial psychology as a science and profession.

· Job related behaviour and its measurement - individual and situational variables in the form of involvement, and associated.

· Job Information, Job analysis:- Uses , Values and Method of analyzing job content and context.

UNIT II

· Different types of psychological tests in the process of personnel selection.

· Advantages and disadvantages along with precaution in administering tests. Job satisfaction Factors and  Vroom’s seven dimensions of job satisfaction.

· Minnesota satisfaction questionnaires (MSQ)

· Factors influence an individuals performance in an organisation.

UNIT III

· Concept of Stress

· Concept of Image with inclusion of Image building and Methods of image building

· Role identification: -Concept and Role of individual in the organization.

UNIT IV

· Concept of Assessment center.

· Different techniques of assessment.

· Decision making in Organisation- 

· Group decision making- 

UNIT V

·     Group think:- Brain storming

·     Work study (Time and motion study):-

      accident and safety

·  Fatigue

·  Monotony, 

·  Boredom,

·  Moral 

· Productivity

 Internal Assessment               
                      Total Marks 15
Attendance-                                                                           
5 Marks

Test
                                                                                  
5 Marks 

Seminars/Cases analysis/Presentations:                         
5 Marks 
Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 
REFERENCE BOOKS

· Industrial Psychology 


– P.K Ghosh ,Himalaya Publication

· Industrial Psychology


– Mc Cormic &Iigen Prentice Hall Blum & 

   Naylor

· Industrial Psychology                       
– CBS Publication 1984

· Industrial Psychology                         
– J Tiffin Prentice H
· IntroductoryPsychology Textbooks     
– RA Griggs, SL Jackson, 
An objective Analysis and Update    
– P Marek LawrenceEarlbaum
 

· Applied industrial/organizational psychology   
– MG Aamodt -     Belmont, Calif     

   Wadsworth Pub. 

· Industrial/Organizational Psychology 
– Ronald E. RiggioScott Foresman& 
  Co January 1990)
 
 
MS-206 LABOUR LEGISLATION

[ Max.Marks: 85]                                                       
[ Min.Marks: 34]

Course objective- The objective of this paper is to provide Information about the various rules and regulations framed by Central and Local Govt.
UNIT I

·     Factory Act-1948.

·    Trade Union Act-1926.

UNIT II

·    Industrial Dispute Act-1947

·    Lay off , Retrenchment, Transfer , closure, Exception of sec25FF.

·    Payment of wages act-1948.

UNIT III    

·    ESI Act 1948.

·   Workmen  Compensation Act-.1923

UNIT IV

·      Payment of  Bonus Act-1965.

·      Employees Provident Fund.

·      Family Pension Fund & Deposit Linked Insurance Fund- 1952.
UNIT V

·    Standing order act-1948.

·    Payment of Gratuity Act-1972.

·    Maturity Benefit Act-1961.

·    Equal remuneration Act-1976.

Internal Assessment                                            Total Marks 15

Attendance-                                                                      
5 Marks

Test
                                                                                      5 Marks 

Seminars/Cases analysis/Presentations:                            
5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

    REFERENCE BOOKS

· IR and Trade Universe 


– GP sinha and PRN Sinha

· Labour Legislation               

– SC Srivastava

· Handbook of Labour and Industrial Law      
– P. L. Malik Eastern     Book company            

   Luckhnow


· Labour and Industrial Law 
– P.L. Malik Eastern Book company 
   Luckhnow
.  Industrial Relations and Labour laws     - Shrivastava S.C. ( Vikas Pub.House)
.  Business Laws



-- S.S.Gulshan (Excel Books)
MS – 207    CAPITAL MARKET SYSTEM
[ Max.Marks: 85]                                                      
[ Min.Marks: 34]

Course Objective – The basic objective of the course is to expose the students to the deeper side of capital market. The emphasis will be on issue of shares, stock market and on various regulations which control the capital market system.
UNIT – I

·  Capital Markets:- Call money Markets.

·  Treasury Bills Markets.

· Commercial bills market .

· Commercial Paper market.

· Gilt-edged securities market.

·  Derivative securities market.

·  Fixed Income Securities.

·  Equity Securities.
UNIT – II

· Stock Exchange of India ,Functions, Listing, settlement .

· Stock Market structure in other countries: London, Eurontex and Tokyo.

· SEBI and Security Exchange Commission of US.

· Trading & settlement. Bank for International Settlement( BIS).

· National Clearance and Depository system:- A centralized clearing system for Eurobonds.( CEDEL).

UNIT – III

· Over the counter exchange of India (OTCEL).

· National stock exchange (NSE).

· Stock holding corporation of India Ltd. (SHCIL).

· Central Depository system.

UNIT – IV

· Futures ,Options , Call and Stock Split.

· Right issue .

· Bonus shares, Derivatives- Reverse Split.

· Stock invest , Bonds-  Zero Coupon.

· Regulation on minimum subscription- Strips.

UNIT -V

· Underwriting. 

· Allotment.

· Transfer & Transmission of shares/Debentures.

· Refunds.

· Mutual Funds: Concept, Type: Open and close ended, Commingled funds, equity funds, Debts funds, Asset Allocation and Index funds Flexible funds, Balanced and income funds

Internal Assessment                                          Total Marks 15

Attendance-                                                                       
5 Marks

Test
                                                                                      5 Marks 

Seminars/Cases analysis/Presentations:                                5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

REFERENCE BOOKS

· Nabhi’s Manual of SEBI   
–  Jain book  Agency, New Delhi

· Manual of SEBI
                  
–  Bharat Law House, New Delhi

· Investment Management     
–  Preeti Singh

· Global Capital Market              –   Joshi P.R.[Tata Mc Graw Hill]

· Fund management in India    
– Thomas [Tata Mc G. Hill]

· Indian Capital Market   

– Trends &  Dimensi  Shasshi Kant & Arumugam     




   [Tata Mc G. Hill]

· Indian Financial system         
–  Machiraju
MS – 208 International Financial Management

[ Max.Marks: 85]   
[ Min.Marks: 34]

Course Objective – The objective of the course is to present the dynamics involved in International Financial Market and Forex Market 
UNIT – I 

· International Financial Environment.

· International Monetary System:- Classical Gold Standard, Britton Woods System, The Flexible Exchange Rate System and EuroCurrency.

· International Monetary Fund:-Financial Facilities,  Policies and Functions. Concept of Special Drawing Rights and related rules.

· International Financing:- International Banking Services.

UNIT – II

· Balance of Payment:  Meaning, Importance in Finance, Concept of Revenue and Capital account and uses.

· Global Financial Markets:- Domestic and Offshore markets and Euro Market.

· The Foreign Exchange Market:- Structure, Types of Transactions & settlements Rates, Quoting and Arbitrage, Forward Quotations.

· Indian Foreign Exchange Market:- Structure, Scope, Participants and procedures. 

UNIT – III

· Forwards, Swaps, and interest parity: Currency and interest rate futures Currency options, Call, Put, Spreads, Hedging with currency option’s andConcept of Hedging.

(Numerical Problems/cases)

UNIT – IV

· Sourcing Equity Globally:- Strategies to source equity globally-Yankee stock offerings, The European stock market, Asian Stock markets, American Depository Receipts[ADRs] and Global Registered Shares.

· Factors affecting international Equity returns.

· Sourcing Debt Globally :- Foreign exchange risks and the cost of debt.

· The major global debt market segments:- Bonds: Bearer and Registered Bonds .

· Bond market , Credit rating.

· Euro Bonds:- structure & Practices, Clearing procedures,External Commercial Borrowing[ ECB].
UNIT – V

· Foreign Investment Decisions: Capital Budgeting Techniques and Risk analysis.

· FDI investments:- Decision process and Strategies.

· FDI Via Mergers, and Acquisitions (M&A): Rational and difficulties.

· International Joint ventures. Export and Imports: Financial tools : Letter of Credit, Bills of Lading, Bills of Exchange  and Forfaiting.
Internal Assessment                                                  Total Marks 15

Attendance-                                                                        

5 Marks

Test
                                                                                 

5 Marks 

Seminars/Cases analysis/Presentations:                             

5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

 REFERENCE BOOKS
International Financial Management

– Rodriguez RM, Carter Foreign  

   exchange and Money Markets


Financial Management



– SN Maheshwari

Multinational Financial management
        
– Alan C. Shapiro                                                                                       

International Financial Management
          
– David B. Zenoff, J. Zwiek                   

International Financial Management

– P.G. Apte                                                                                           

International Financial 



– Buckley Adrian
Multinationall Financial Management

-- Madhu Vij (Excel Books)
International Business 



-- Bedi N.V. ( Vrinda Pub.)

International Business



-- Prabhakar rao ( Kalyani) 
MS – 209   TAXATION & TAX PLANING MANAGEMENT

[ Max.Marks: 85]                                                   
[ Min.Marks: 34]

Course Objective- The Course aims to acquaint the students with the practices of income tax planning in India.
UNIT I

· Introduction of Direct and Indirect taxes and their types, A Brief history of Income Tax in India .

· Scope and application of Income tax in India.

· Definitions as per Income Tax Act of India: Income, Assessment Year, Previous Year, Assesses, Person, Agricultural Income and Semi Agricultural income.

· Residence and Tax liability of:-An Individual, HUF, Firm, Company,   and Cooperative Society. (Assessment).

UNIT – II

· Incomes exempted from Tax.

· Computation of Income Tax under Various Heads:- Income from Salary, (Assessment),Income from House Property . (Assessment ) and Income from Capital Gain. (Assessment )

UNIT- III

· Income from Other Sources (Assessment).

· Assessment of income from Business (Company Assessment).

· Assessment of an Individual.

· Depreciation and Development Provisions under Income Tax Act.(Theory).

UNIT- IV 

· Income Tax Authorities: Their appointment and Jurisdiction and Powers and Assessment Procedures.

· Filing of Return: - For an Individual, For Firm ,For Company.

   Provisions of deduction of income tax at source, Advance payment of tax,            

   Refund of tax and Payment of tax.

UNIT – V

· Tax Planning: Meaning, Importance, Techniques, advantages.

· Tax Planning differentiate with Tax Avoidance and Tax Evasion.

      Areas of Tax Planning  (Analysis).

· Limitations of Tax Planning .

· Tax Management:- Meaning, Process, scope, & Importance, and Difference between Tax Planning and tax Management.

Internal Assessment                                                  Total Marks 15

Attendance                                                      


5 Marks

Test
                                                               


5 Marks 

Seminars/Cases analysis/Presentations:        


5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

REFERENCE BOOKS

.      Income tax law & Practice


-- A.K.Dhagat & Gargav







   (Ramesh Book Depot Jaipur)
· Income tax law & Practice


– K.P. Gour & B.  Narang

· Income tax law & Practice


– K.K. Singhania 

   (Tax – Man publication)

· Income tax law & Practice


– Bhagwati Prasad

· Income tax law & Practice


– H.C. Mehrotra

· Income tax law & Practice


– N.V. Mehta

                                                                              ( S.K. Publishing House Bombay)

· Income tax law & Practice

          – K. Chaturvedi

· Tax planning with Precedents

– S.X. Potter, H.H. Monree

MS210 - SALES &DISTRIBUTION MANAGEMENT

[Max.Marks: 85] 
[Min.Marks: 34]

Course Objective - The objective of this paper is to provide practicalities and problem of selling and sales management. 

UNIT I

· Concept of sales management.

· The nature and role of sales management.

· Objectives of sales management.

· Theories of selling, sales executive as a coordinator.

· Relations of sales management with other marketing activities.

UNIT II

· Sales and marketing planning.

· The place of selling in marketing plan.

· Relationship selling.

· Personal selling objective.

· Diversity of personal selling situations.

· Sales - Related marketing policies.

· Product policies , Distribution policies.

· Pricing policies, Process of personal selling.

UNIT III

· Personal management.

· Recruitment and selection of sales personnel.

· Training  programmes:- Concept and  Evaluation .

· Compensation.

·  Sales meeting.

· Different type of sales organisation.

· The development of personal selling skills.

UNIT IV

· Sales control:- sales budget .

· Evaluation and supervision.

· Sales quotas, Management of territories.

· The sales analysis, Sales audit system.

· Sales resistance, Psychology of customer.

UNIT - V

· Sales Forecasting.

· Sales Environment:- Sales channel, Sales promotion, Selling and Reselling.

· Telephone selling and Internet Selling.

· Selling service and  Sales responsibilities.

Internal Assessment                                              Total Marks 15

Attendance-                                                                

 5 Marks

Test
                                                                                       5 Marks 

Seminars/Cases analysis/Presentations:                             
 5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

REFERENCE BOOKS

· Sales Management decision & cases            
– Still, Cundift

· How to build dynamic sales organisation           – Mury & Arnold

· Sales Manship & Publicity                                  – RS  Davar

· Elements of sales manship & publicity               – Pradhass

· Sales distribution management                          –  FL  Lobo
· Sales and distribution Management                   -- S.L.Gupta (Excel Boks)
MS - 211 - ADVERTISING AND BRAND MANAGEMENT
[Max.Marks: 85]                                                        
[Min.Marks: 34]
Course Objective:-To present the role of advertising as a tool of marketing.
UNIT- I General understanding about advertising .

· Advertising - Nature, scope & classification.

· role of advertising in Indian economic and social development

· Ethics and truth in Indian advertising.
UNIT-II 

·  Marketing communication Programme.

· Advertising Planning:-  Objectives and Budget .

· Advertising research as a supporting tool.

· Development of concept, selection of the concept.

· Selection of the advertising message.

· Building an advertising copy.

· Factors related with copy strategy.
UNIT III

· Campaign planning process .

·  Media Planning:- Target and Media Research, Media objectives, Media mix selection and Scheduling and Budgeting.

· Media Buying:- Media Tactics, Monitoring.

· Evaluation of Media Planning.

· Media Strategy:- Delivering on Objectives, Target audience strategies and Media Vehicle selection, Allocation of media budget.

· Advertising effectiveness.

· Comparative study with different promotion mix.
UNIT – IV

· Advertising agency:- Management and  Survival .

· Reorganizing agency.

· Global standards of agency functioning.
UNIT - V Branding – Core Issues.

· Brand building exercise:- Concept, Strategy and ulture.

· Brand personality and Positioning .

· Brand life cycle, 

· Brand identity.

· Branding for commodities
Internal Assessment                                           Total Marks 15

Attendance-                                                                     
5 Marks

Test
                                                                                      5 Marks 

Seminars/Cases analysis/Presentations:                             
5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

REFERENCE BOOKS

· Advertising Management                                    AAKER

· Advertising Management                                    Chunnawalla

· Brand Positioning                                              
S. Sengupta

· Product Management                                         Majumdar

· Advertising Management                                   
M. Mohan
· Advertising And Sales Promotion                       Kazmi & Batra(Excell)

· Brand Management                                            Harish V. verma( Excell) 
MS212 Consumer Behaviour And Market Research

[Max.Marks: 85]                                                        
[Min.Marks: 34]

Course Objective- To provide understanding of Consumer’s Purchase decision making.
UNIT I

· Study of consumer Behavior – Role of Consumer Research.

· Need system. Consumer motivation.

· Personality, Dynamics of Perception.
UNIT II

· Consumer as an Individual: Involvement and motivation, knowledge  and values .

· Nature, role of motive and classifying motive

· Personality, learning and characteristics and classification of  learning.

·  Characteristics, functions and sources of attitudes, attitude theory and models.
UNIT III

· Environmental Influences on   Consumer   Behavior: Cultural, Social, Personal, Family and situational influences, opinion leadership and life style marketing.

· Characteristics of culture, cultural understanding, nature of social class, Social class and consumer behaviour.

· Nature and significance of personal influence, marketing      Implications of personal influence significance of family in     Consumer behaviour and family life cycle .

· Opinion leadership forms. 
UNIT IV 

· Consumer Decision Processes

· Consumer Decision rules.  Post purchase processes: Framework, dissonance, satisfaction / dissatisfaction.
· Consumer Behavior Models

1 Nicosia Model     2 Howardsheth Model   3 Engel-Blackwell and         Miniard Model    4 Sheth Family Decision Making Model.

· CRM: CRM and Consumer Behavior, Consumer Roles, Market Values and CRM.  
UNIT V

· Research Plan, Research Design

· Management Uses of Market Research

· Difference Between Marketing and Marketing Research

· Data Collection Methods. Sample Planning Process

· Model of Market Research for Decisions Coding of Data, Significance  Testing,

· Analysis and Interpretation of Data

· Sales research format,

· Product Research format
Internal Assessment                                           Total Marks 15

Attendance-                                                                       
5 Marks

Test
                                                                                      5 Marks 

Seminars/Cases analysis/Presentations:                            
5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

REFERENCEBOOKS

Consumer Behaviour- 




– Schiffman

Marketing research                                    

– Biod

Marketing Management


          

– GC Beri


 Marketing Management    


        

– Sangeeta Agarwal
Consumer Behaviour                                                             -- Kazmi & Batra (Excell)







  

MS-213 Concept of Networking

[ Max.Marks: 85]                                                       
[ Min.Marks: 34]

Course Objective- To provide understanding of Networking.
UNIT I

· Basic concept of data communication

       Introduction to Networking types need and advantages of computer 

       Networks, transmission Media, transmission mode, Topology,   

       Network component.

UNIT II

· Network Concept :

    Data transmission in the OSI model, Implementing IP Addressing

    and their   types, switching mode, signaling (Analog to digital to

    Analog)

UNIT III

· Network Device :

    Usage of Network device like HUB, Switch, Routes, routes, Bridge,

    Gateway. Protocols detail which are present in OSI models,

    Networking in peer to peer and client server architecture.

UNIT IV

· Introduction to WIN NT Architecture, File System Concept of PDC of Win-NT, Managing use, accurate, group, domain, Workgroup etc and their permission, trust relationship

UNIT V

· Sharing file

    Directory in network sharing printer, scanner, CD-ROM, Model 

    Floppy etc, details on network services like DNS, DHCP etc.

Internal Assessment                                             Total Marks 15

Attendance-                                                                            
5 Marks

Test
                                                                                      5 Marks 

Seminars/Cases analysis/Presentations:                            
5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

REFERENCE BOOKS

Computer Network                                             
– Tanne Baum PHI

Data & Network Communication                   
– Tiller

Computer network in Win-NT                         
– BPB Publication

WIN NT Architecture                                          
– Tata   Mcgrawhill  

Data and Computer Communication                
– Wlliam stallings, PHI

MS - 214 :- DATA BASE MANAGEMENT SYSTEM

[Max.Marks: 85]                                                        
[Min.Marks: 34]

Course Objective :- The basic objective of data base management system is to make the students attain a certain level of expertise in creating and handling relational databases.

UNIT I

· Introduction to Database, file, Record fields, problems with database. Categorization of DBMS

     (Networking, hierarchical & Relation database) Application of DBMS. The    

     three layered Architecture Advantages & disadvantage of DBMS.

UNIT II
· Important Components DBA, database, application program, DDL, DML etc. Component of DBMS query processor, Data dictionary. Physical database structures, Normalization and logical design.

UNIT III

· Introduction to RDBMS, E – R Model and E – r Diagram Examples and exercise

     E F. CODD 12 rules for relation database, data base concept:-

    Transaction management properties of a transaction, commit and 

    Rollback, concurrency, locking

UNIT IV

· Data integrity, integrity constraints, Auditing, backup and recovery. Data dictionary, system catalogue, introduction to distributed data base. Introduction to client – server and ODBS connectivity.

UNIT V

· Introduction to SQL: - SQL language DML language DML commands, Relation Algebra & SQL.
Internal Assessment                                             Total Marks 15

Attendance-                                                                            
5 Marks

Test
                                                                                      5 Marks 

Seminars/Cases analysis/Presentations:                            
5 Marks 

Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 
REFERENCE BOOKS
DBMS 






–  C.J.Date

DBMS 






– Korth

DBMS






– Vipin Desai

DBMS






–  leon

MS - 215 - SYSTEM ANALYSIS & DESIGN
[Max.Marks: 85]                       
[Min.Marks: 34]

Course Objective – This Course aim for developing the skills for analysis and design of Computer based Information system

Course Objective – This Course aim for developing the skills for analysis and design of Computer based Information system.
UNIT I

· Overview of S.A.D, software application today, The changing scenario, problem identification, requirement Analysis, feasibility study, fact finding roll of a system analyst, qualities of the Analyst.

UNIT II

· Details of SDLC approach; - Business system concept system development life cycle, project selection, feasibility. Tools for Analysis, and design. Need for structured techniques, Structured System Analysis.

UNIT III

· System requirements and analysis, Data flow Diagram, data dictionary. Process organization and investigation:-decision analysis, decision trees, decision Tables, expansion explosion and normalization.,

· Introduction to system design: - logical and physical design.

UNIT IV

· Detail design modulation, module Specification, file design, data base design, input output, design System control and quality system Assurance.

UNIT V

· System testing and Audit trails system Administration and training. Conversion and operational plan, H/W & S/W selection criteria, performance and acceptance testing criteria.

Internal Assessment                                           Total Marks 15

Attendance-                                                                         
5 Marks

Test
                                                                                      5 Marks 

Seminars/Cases analysis/Presentations:                            
5 Marks 
Guidelines for Case analysis / presentations:- Students should be given case studies as assignment and asked to present the same in the class for discussions, or seminars may be arranged on current issues related to the subject and marks be given on the basis of students performance. (Cases or Seminars can be given on individual basis or on group basis.) 

REFERENCE BOOKS

· System analysis and design  


– Elias Award

· SAD                                    


– Condon

· Analysis, design and implementation           –  A.K. Sharma

     Of information System







